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Luxury is not an abstract concept. It is a sophisticated mix of desirability, 
pedigree and permanence on an individual level, and a flourishing sector 
that dictates trends and defines fine living on an economic level. LuxeTrope, 
India’s Luxury Intelligence Magazine, has been created to underline what 
makes luxury tick, and to bring together all the elements that define luxury.

At its core, LuxeTrope seeks to highlight the art of elegance, distilled 
through the prism of hard data, collector insights and tracking market 
trends. Deeply rooted in the belief that luxury goes beyond the price tag, it 
is our endeavour to showcase the intrinsic workings of the luxury market 
and purveyors of quality and bespoke lifestyles.

Luxury is about craftsmanship, creativity, legacy and heritage, but it is 
also a business like no other. LuxeTrope will delve into the industry with 
incisive commentary, facts, figures and analyses that highlight how the 
market is evolving, and the people, brands and products that are reshaping 
the landscape of luxury.

luxe 		  trope
		

adjective		  noun
of high quality,	 a significant or recurrent
luxurious		  theme, a motif
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Established in 2008, AstaGuru is India’s foremost auction and 
ecommerce purveyor of fine art, timepieces, jewellery, antiques and 
artefacts, vintage automobiles and other luxury categories. The AstaGuru 
Group empowers collectors and connoisseurs to discover, acquire, and 
consign Modern Indian and Contemporary art, jewellery, fine silver, 
timepieces, textiles, rare books and vintage cars. AstaGuru was the first 
Indian auction company to present an exclusive edition for vintage and 
classic cars, as well as the first to auction international art in India.

The name ‘AstaGuru’ is a portmanteau of the Italian word for auction and 
‘master’. It is a testament to the Group’s passion, dedication, consistency, 
and expertise in offering art and artefacts in India and across the globe. 
The Group curates each sale with attention to detail and legitimacy of 
provenance, rarity, authenticity, artistry and craftsmanship. 

Led by its forward-thinking approach, the AstaGuru Group has become 
a trusted destination for original artworks and collectibles. We aim 
to give our patrons an open and transparent platform for collecting 
exceptional pieces, while undertaking research, exhibition, promotion 
and preservation of art.
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LuxeTrope aims to provide data-rich content that is immersive, 
holistic, enriching and informative. With well-researched reports, 
in-depth articles and tactile information that no other media 
records, we believe our content is engaging and surprising. As 
our readers discover topics beyond the expected lens of luxury, we 
ensure that each story, each photo and each inch of the magazine 
presents the most incisive, experiential and intelligent content.

1
EXPLORE

We believe we must...

2
INNOVATE

3
CURATE

4
MANIFEST

V I S I O N
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To set the tone for luxury reading, our content mix is engaging, inspiring and diverse. From a 
deep dive analysis of multiple luxury sectors to bespoke lifestyles, our pages present a balanced 

approach. Facts and figures are interspersed with brilliant writing, sparkling interviews, 
exceptional collectibles, and well-curated updates about important luxury goings-on.

THE ART MARKET
A deep dive into the data 
and figures, trends, sales 

and dynamics of the 
market for Indian art.

THE ANTIQUES & 
COLLECTIBLES MARKET
A holistic view of vintage 

luxury products, what 
drives their appreciation 

and the bestsellers.

THE BUSINESS OF
HIGH JEWELLERY 

From iconic pieces to fine 
legacy brands, we track 

the trends and the market.

THE LIFESTYLES OF
THE COLLECTORS
From vintage cars to 

homes, a primer on how 
business leaders and 

culture czars view luxury.

THE ART OF HOROLOGY 
& VINTAGE TIMEPIECES
The most coveted brands, 

how they sell and what 
astute collectors look for.

DESIGN, DÉCOR, 
CULTURE & STYLE

The latest market and 
retail trends, combined 

with bespoke and eclectic 
experiences and updates.
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Our busy readers are very particular about how they spend their money and time, and who they 
turn to for unique, authentic yet diverse reading. Our editorial calendar has been designed to 

allow our readers to be inspired, rediscover a sense of curiosity and be delighted.

ISSUE 1    APRIL 2026
The Art Special Issue
From building collections to remaking art 
history, our inaugural issue will feature 
changemakers, deep insights into the art 
market and the ideals of art expertise.

ISSUE 5
APRIL 2027
The Legacy Issue

ISSUE 6
JULY 2027
The Design Issue

ISSUE 7
OCTOBER 2027
The Experiences Issue

ISSUE 8
JANUARY 2028
The Heritage Issue

ISSUE 2    JULY 2026
The Joaillerie Special Issue
As the world of high jewellery evolves, we 
trace the latest trends, dive into the market for 
jewellery, and trace how HNIs are reimagining 
the idea of precious gemstones.

ISSUE 3    OCTOBER 2026
The Horology Special Issue
From the world’s most iconic timepieces to 
essential information about the watch market, 
we list the statistics, the trends and how to 
build a collection that retains its value.

ISSUE 4    JANUARY 2027
The Heirlooms Special Issue
Luxury is, at its core, a celebration of 
craftsmanship and provenance. With the help 
of experts, we showcase the data and valuation 
for seasoned collectors.

Upcoming Issues

E D I T O R I A L  C A L E N D A R
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With our comprehensive editorial mix 
of research, analysis and informative 
content, LuxeTrope aims to reach 
readers and consumers who are 
ultra HNIs, influential, and expert 
consumers of luxury. Our readers are 
unique, ambitious and committed to 
fine living in a way that is a worthwhile 
investment of their money and time.

From business leaders to masters 
of culture, LuxeTrope readers are 
catalysts of thought in their groups; 
they consider sophistication an 
essential in their outlook and an 
unspoken part of their daily lives.  
Our readers are well-travelled, 
conscious about the brands they 
pick and are able to discern elite 
craftsmanship. They also have varied 
multi-media habits and consider 
technology an additional source of 
relevant lifestyle information. 

LuxeTrope readers are well-
read, with diverse interests and 
enjoy bespoke experiences. More 
importantly, they explore new ideas.

THE AUDIENCE

$1.2M
AGGREGATE

ANNUAL INCOME

36
MEDIAN READER AGE

67%
BUSINESS LEADERS

55:45
MALE:FEMALE 
READERSHIP

99%
BUSINESS CLASS 

TRAVELLERS

14
AVERAGE NUMBER OF 
COUNTRIES VISITED

THE REACH

200K
ESTIMATED READERSHIP 

PER ISSUE

50K
CIRCULATION

1OK
DIGITAL READERS

33K
INSTAGRAM

REACH

25K
WHATSAPP

REACH

9K
COMPLIMENTARY 

DISTRIBUTION

R E A D E R S H I P
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LuxeTrope has been created to give our advertisers and partners a reliable platform that 
allows them to engage with and connect to premium and discerning audiences beyond mere 

impressions. Our exclusive consumers are open to advertising messages that interest them, and 
ready to expand their luxurious lifestyles. We offer many promotional tools, as well.

Print
Advertising
The classic tool for 
luxury brands that still 
boasts of high recall 
and instant premium 
positioning.
We offer:
- Full Page
- Double Spread
- Inside Covers
- Back Cover
- Cover Gatefolds

Branded/
Native Content
Boost your existing 
campaign with our 
editorially-driven, 
custom-created 
content. These are 
crafted specifically 
for your brand, or you 
can choose from the 
following:
- Advertorials
- Product Placement
- Brand Showcase

Curated 
Associations
If you’d like to move 
beyond the magazine 
and use a diverse mix, 
we offer supplementary 
options to connect 
with our audience. 
These include:
- Events
- Book-In-Magazine
- Booklets
- Sponsored Sections

Digital
Newsletters
For faster traction 
and for continuous 
engagement, we 
produce newsletters 
for our media-savvy 
readers.
Frequency: Monthly
- Banner Advertising
- Sponsored Links
- Product Showcase
- Native Content

SOME OF OUR SELECT BRAND ADVERTISERS

Ingenieur Automatic 35, Ref. 3249
It’s no secret that some engineers have slimmer wrists than others. So, for them,  
we’ve created the new Ingenieur Automatic 35. Crafted entirely from 18 ct 5N gold, 
we housed the watch in a case measuring 35 millimetres in diameter, paying  particular 
attention to the proportions of the case, bezel and bracelet to guarantee perfect 
ergonomics and wearability. Despite its compact dimensions, this model has all the 
design features you’d expect of an IWC Ingenieur, such as Gérald Genta’s unmista­
kable artistic signature, a bezel with five screws and a grid­patterned dial. Which goes 
to show that calibre is often more than a question of mere size.

IWC Ingenieur.
Form und Technik.

IWC. Engineered.
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MAGAZINE INSIDE PAGES
Full Page Inside: $ 4,000

Double Spread: $ 6,000

Opening Double Spread: $ 7,000

MAGAZINE COVER S
Back Cover: $ 8,000

Inside Front/Back Cover: $ 7,000

Opening Gatefold Cover: $ 10,000

Closing Gatefold Cover: $ 9,000

SPECIAL POSITIONS & INNOVATIONS
For additional positions, print innovations or other insertion options,

please contact our sales team

In keeping with our unique positioning and to offer you the best exposure for your brand or 
corporate, LuxeTrope proposes a distinct pacing and flow of our content. We ensure that each 

section offers reader pull-ins, allowing your advertising message to be that much more effective. 

Our rates per regular insertion are below:

A D V E R T I S I N G  R A T E S

Luxury
Intelligence

Luxury
Intelligence

The Science. The Art. The Numbers. The Lowdown.The Science. The Art. The Numbers. The Lowdown.
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D I G I T A L

The Luxury Intelligence TM Magazine

Launched in April 2026, LuxeTrope has been 
gaining traction online, both for our website and 
social media, including Instagram and WhatsApp. 
Though still in a nascent stage, our content is being 
appreciated by readers and brands alike.

Our invitational rates per insertion 
are below:

WEBSITE TOP BANNER
$ 1,000 per month

ONLINE ARTICLE/NATIVE CONTENT
$ 750 per article

INSTAGRAM POST/STORY
$ 500 per post

Content guidelines for online articles and posts are determined by the 
Editorial Board, and will be subject to editing for context and flow.



Haute Horlogerie
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Precious Time
Elite watchmakers are crafting a new generation 
of classics, and collectors are taking note

A
high jewellery watch is nothing short of an 
heirloom—it is craftsmanship, elegance, and 
heritage, all rolled into one exquisite package. 
These watch legends don’t just tell time, they 
tell tales of sculptural precision. At auction, high 
jewellery watches perform well, driven by 

a demand for gemstones, high-end setting, and signi�cant 
rarity. For someone who truly appreciates the �ner things 
in life, a luxury timepiece is not just an investment, but a 
statement-making piece of art.

ROLEX LADY-DATEJUST
Reference number: 279459RBR
Featuring a President bracelet, this 18k white gold timepiece 
showcases a diamond-paved dial and brilliant-cut, gem-set bezel. 
Powered by the self-winding Calibre 2236, this mechanical 
masterpiece boasts over 800 diamonds across the watch.

AUDEMARS PIGUET ÉTABLISSEURS PEACOCK
Reference number: 75210OW.OO.7521OW.01
Établisseurs Peacock reinvents the secret watch with the 
Calibre 3098.2 automaton. Housed in a white-gold case 
shaped like a beetle, the mechanism, when activated, 
opens into wings to reveal the head of a peacock, while its 
translucent enamel tail serves as a dragging-hour display.

CHOPARD ICE CUBE
Reference number: 104272-5001
Since 1999, the Ice Cube collection has redefined modern 
aesthetics with its architectural style, inspired by miniature 
blocks of ice. This limited-edition unique watch, crafted 
from 18k ethical rose gold, sparkles with over eight carats of 
princess-cut diamonds.
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BOVET AMADÉO AMADÉO TOURBILLON 
Reference number: AIFSQ501-G123456
Powered by a seven-day flying tourbillon, this 18k red gold 
unique piece features the patented 2010 system, enabling 
tool-free conversion between a wristwatch, pocket watch, or 
desk clock. The timepiece showcases intricate craftsmanship, 
with over 120 hours for case engraving alone.

VACHERON CONSTANTIN TRADITIONNELLE 
TOURBILLON HIGH JEWELLERY
Reference number: 6057T/000G-H067
Merging high jewellery with expert watchmaking, this 18k 
white gold watch features an ultra-thin, self-winding Calibre 
2160. A visible tourbillon and peripheral rotor complement the 
318 baguette-cut diamonds set using an invisible technique.

VAN CLEEF & ARPELS LUDO SECRET WATCH
Reference number: VCARPBM100
In keeping with the maison’s secret watch tradition, this 18k 
rose gold timepiece conceals a guilloché mother-of-pearl 
dial. Embellished with 185 pink sapphires and featuring a 
triple folding buckle, it combines high-jewellery elegance with  
precise Swiss quartz movement.

BOVET AMADÉO AMADÉO TOURBILLON 
Reference number: AIFSQ501-G123456
Powered by a seven-day flying tourbillon, this 18k red gold 

VAN CLEEF & ARPELS LUDO SECRET WATCH
Reference number: VCARPBM100
In keeping with the maison’s secret watch tradition, this 18k 

BVLGARI TUBOGAS MANCHETTE
Reference number: 104093
This 18k yellow gold cu� features pavé diamond sunbeams 
and vibrantly set coloured gemstones, including amethysts 
and rubellites. Powered by an in-house Lady Solotempo 
automatic movement, the piece is finished with a sunray motif, 
blending expert Roman craftsmanship with radiant design.

High jewellery watches perform well at auction, driven by a demand 
for gemstones, high-end setting, and significant rarity
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RECORD PRICE FOR THIS STYLE

TYEB MEHTA 
Untitled (Gesture) | 59 x 47 in | Oil on canvas | 1977

Originally from the Chester and Davida Herwitz collection, the work 
depicts a figure entangled in compositional tension. Vibrant tones, 

planar forms, and restrained structure convey expressive depth and 
contemplative intensity.

 
Estimated between ₹30,00,00,000 — ₹40,00,00,000 

Sold in 2025 by AstaGuru for ₹53,54,25,000 ($6,084,375)

RECORD PRICE

BIMAL DAS GUPTA
Fantasy | 54 x 46 in
Oil on canvas | 1984
An exploration of nature and 
abstraction, showcasing the 
artist’s ability to translate 
emotion into compelling visuals.
 
Estimated between ₹20,00,000 
— ₹25,00,000 | Sold in 2025 
by AstaGuru for ₹74,06,691 
($84,166)

RECORD PRICE

GURCHARAN SINGH
Introspective Times (Triptych) | 60 x 114 in 
Acrylic on canvas
Singh is known for his empathetic depictions of 
human emotions, featuring diverse elements from 
daily life. This triptych is an outstanding figurative 
work that captures the colourful essence of 
everyday life in harmonious lyrical grace.
 
Estimated between ₹30,00,000 — ₹40,00,000
Sold in 2025 by AstaGuru for ₹58,46,151 ($66,433)

RECORD PRICE

LATIKA KATT
Fields (Unique Edition) | 31.5 x 31.5 x 6 in | Bronze
A pioneering artist celebrated for her novel approach, Katt highlights 
the plains of natural and human interaction in this work.

Estimated between ₹18,00,000 — ₹28,00,000
Sold in 2026 by AstaGuru for ₹31,88,810 ($36,236) 
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RECORD PRICE

T. VAIKUNTAM
Untitled (Temple Wedding)

72.5 x 144 in
Acrylic on canvas | 2024

A compelling portrayal of a traditional 
South Indian wedding, rendered in 

the artist’s distinctive aesthetic.
 

Estimated between 
₹80,00,000 — ₹1,20,00,000 

Sold in 2025 by AstaGuru for 
₹2,96,26,764 ($336,667)

RECORD PRICE

KRISHEN 
KHANNA

The Last Supper | 72 x 48 in
Oil on canvas

A charged gathering on the 
dynamics of faith and trust.

 
Estimated between 

₹2,00,00,000 — ₹3,00,00,000   
Sold in 2025 by AstaGuru for 

₹10,22,43,382 ($1,161,856) 

RECORD PRICE FOR THE YEAR

JEHANGIR SABAVALA
Untitled | 30 x 60 in | Oil on canvas 
Sabavala’s iconic strokes bring this 
landscape to life, bathed in tones of 
violet. The figures are positioned in his 
trademark style as microcosmic beings.  
 
Estimated between 
₹2,50,00,000 — ₹3,50,00,000 
Sold in 2024 by AstaGuru for 
₹15,81,95,955 ($1,797,681)

RECORD PRICE

SADANAND K. 
BAKRE
Mona Lisa | 28 x 24 in
Oil on canvas
This work melds sculptural 
precision with portraiture.
 
Estimated between ₹15,00,000 
— ₹20,00,000 | Sold in 2025 
by AstaGuru for ₹2,30,73,603 
($2,62,200)

RECORD PRICE

RAMKINKAR BAIJ
Father & Son | 18 x 17 x 14 in | Cement cast
This sculpture by the artist brings together several 
ideas such as the dignity of labour, energy, 
movement, and generational shift.
 
Estimated between ₹1,00,00,000 — ₹1,50,00,000 
Sold in 2026 by AstaGuru for ₹6,42,17,047 
($7,29,739)  

T H E  U N D E R S TAT E D  E L E G A N C E

O F

AN EXCLUSIVE COMMUNITY
Akara, the boutique residential project, is a 
testament to refined living. Nestled in the lush, 
tree-lined locales of Koregaon Park NX, Akara 
is a sanctuary from the frantic pace of city life. 
Thoughtful zoning ensures privacy and a sense of 
peace, while the project’s European minimalism 
provides a distinctive blend of clean lines 
and generous spacing. With just 21 bespoke 
residences, Akara offers a rare luxury: profound 
tranquillity, and a sense of belonging in an intimate, 
like-minded community.

A Advani Realty’s latest
Pune project blends minimalist 
European design with
intentional, structured living

Select

AN EXCLUSIVE COMMUNITY
Akara, the boutique residential project, is a 
testament to refined living. Nestled in the lush, 
tree-lined locales of Koregaon Park NX, Akara 
is a sanctuary from the frantic pace of city life. 
Thoughtful zoning ensures privacy and a sense of 
peace, while the project’s European minimalism 
provides a distinctive blend of clean lines 
and generous spacing. With just 21 bespoke 
residences, Akara offers a rare luxury: profound 
tranquillity, and a sense of belonging in an intimate, 
like-minded community.

Pune project blends minimalist 
European design with
intentional, structured living

D I S T I N C T I V E  E L E G A N C E

BY

MahaRERA No.: PR1260002502017
Available at: 

www.maharera.mahaonline.gov.in

Site Address: Akara by A Advani, 
S. No. 82/1, C.T.S. No. 1305 & 1306, 

Koregaon Park NX, 
Pune 411036 Maharashtra

www.aadvani.com

For booking details, write to 
partners@luxetrope.com

Project funded by

A SLICE OF ZEN
Rooted in European design—evident in its use of muted 
tones, textural exposed brick, and black metal highlights—
Akara is home to spaces built with intention. The residences  
invite natural light in, creating homes that are spacious and 
timeless. The clean aesthetic is inviting, subtle and freeing 
for the senses.

Akara by A Advani Realty is defined by its permanence. 
It’s made for those who value privacy, and who embody 
quiet sophistication.

LuxeTrope allows our readers to engage with the messages of our advertisers and partners with 
exclusive content and stunning layouts, which are informative and yet provide brand ideals in a 

classic, subtle way. This way, we ensure that editorial quality is retained throughout our magazine.

Retrospective
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AN
OVERARCHING
OEUVRE
Presented by AstaGuru, the first edition 
of ShowKeen in 2025 brought together 
some of India’s most iconic Modern and 
Contemporary artists in a medley of form, 
structure, and colour

The showcase featured 
paintings, sculptures and 
mixed media works by some 
of India’s most prominent 
artists such as M.F. Husain, 
S.H. Raza, Ram Kumar, 
and Krishen Khanna, 
alongside a dynamic group 
of Contemporary artists 
including Jagannath 
Mohapatra, Suryakant 
Lokhande and Meetali 
Singh. What makes 
ShowKeen truly special is 

Nehru Centre in Mumbai, 
ShowKeen presented a 
carefully curated selection 
of over 40 artists. Backed 
by a team with over six 
decades of experience 
in art, culture, and 
community-building, the 
exhibition reflected a deep 
appreciation for timeless 
works, bringing together 
significant pieces from both 
Modern and Contemporary 
Indian art.

At its heart, 
ShowKeen was 
created to be 
much more than 

just an art exhibition. It 
supports Indian art while 
also connecting artists 
with a new generation of 
discerning collectors. This 
is a unique space meant for 
art and lovers of art, where 
both can come together in a 
meaningful way.

Held last year at the 

1.

2.

5.

9.

14.
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4.3.

6.

7. 8.

10.

15.

11.

12.
13.

16. 17.

18.

19.

1. Adar Poonawalla
2. Gauri Khan and 
Manish Malhotra
3. Jay Mehta
4. Vanessa Chani 
Tyagi, Aryaan Dubash,  
Nandita Mahtani and
Tanya Dubash

5. Manoj Israni
6. Laila Furniturewalla, 
Viveka Rawal Narang 
and Kim Sharma
7. Queenie Singh, 
Rishi Sethia and Mozez 
Singh

8. Ashok Goel
9. Shalini Passi
10. Tanya and Bobby 
Deol
11. Shweta Bachchan 

Nanda and Zoya 
Akhtar
12. Sandeep Khosla and 
Gauri Pohoomul with 
a guest
13. Armaan and 
Anissa Jain

14. Paresh Maity
15. Saryu Doshi and 
Bhupendra Mehta with 
a guest
16. Kaajal Anand with 
Karan Johar, Neelam 
Kothari and Seema 
Sajdeh
17. Malaika and Zayed 
Khan with Anu Dewan
18. Kalpana Shah
19. Simone Arora

Retrospective
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ShowKeen New Delhi 2026
A debut marked by engaging conversations and meaningful connections

S howKeen, presented by 
AstaGuru, opened in New 
Delhi in March 2026. 
Showcasing a curated selection 

of Modern and Contemporary Indian 
art, the event at Bikaner House 
attracted an esteemed gathering of 
artists, art enthusiasts, and discerning 
collectors. The landmark exhibition 
brought together works re�ecting the 
rich evolution of Indian art. 

Spanning Modern Masters and 
Contemporary voices, the show 
included works by K.H. Ara, Krishen 
Khanna, K.K. Hebbar, Ram Kumar, 
Manu Parekh, Paresh Maity, Himmat 

1. Guests at the event
2. Manu Parekh
3. Paresh Maity
4. Rameshwar and Vasundhara Tewari Broota
5. Rahul Khanna
6. Kishore Singh with guests
7. Neelu Singh
8. Jayasri Burman
9. Raseel Gujral Ansal
10. Vikram Mayor with Maite Delteil
11. Aditya Arya
12. Vivek Sahni
13. Guests navigate the multi-level exhibit, presented 

as an immersive Modern Art experience
14. Bahaar Dhawan Rohatgi
15. Gopi Gajwani
16. A melange of heritage and contemporary art
17. Shreya Shah and Nikita Singh with a guest
18. Sculptures by Dhananjay Singh

Shah, C.D. Mistry, Gurcharan Singh, 
Jhupu Adhikari, Thota Vaikuntam, 
Dhananjay Singh, Jagannath 
Mohapatra, and Suryakant Lokhande, 
among others.

With over 100 artworks on display, 
ShowKeen traced the journey of 
Indian art from the 1900s to the 
modern day. Each work was placed 
in a setting designed for focused 
and mindful viewing, giving visitors 
a rare chance to connect with the 
artists’ oeuvre. The event was a great 
opportunity to pause and re�ect on 
how creative voices in India have 
evolved across generations.  

1

3

2

Retrospective
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High Jewellery

July-September 2026

BUCCELLATI FLEXIBLE LACE 
BRACELET, CIRCA 1920
Heritage Milanese jewellery is exempli
ed in the 
work of Buccellati, founded by Mario Buccellati 
in 1919. He came up with many techniques, 
often painstakingly complex, that would go 
on to de
ne the maison’s legacy. One of these 
techniques is the pizzo or lacework, inspired by 
intricate Venetian fabrics and embroidery. The 
fabric-like e�ect is achieved by piercing sheets 
of metal with a saw to create geometric, leaf-like 
lattices in which precious gems are then set. 

It’s a complicated process that requires 
a lot of patience and extreme precision in its 
execution. The openwork design quickly became 
one of many techniques that would become 
synonymous with Buccellati, and propel his 
maison to fame and global recognition. 
The featured �exible bracelet—part of 
Buccellati’s private archival collection—employs 
the same pizzo technique on white and yellow 
gold, encrusted with diamonds, designed by 
Buccellati and handcrafted in the 1920s.

HARRY WINSTON ‘THE HOPE DIAMOND’ 
NECKLACE, 1949
In keeping with Harry Winston’s status as 
the ‘King of Diamonds’, the Hope Diamond 
is a gem of notoriety and prestige in equal 
measure. Acquired by Winston in 1949, the 
Hope Diamond is the most expensive gem in the 
world—currently valued at $200-$250 million. 
The diamond has a long, storied history from 
when it was 
rst discovered in the 17th century. 

Extracted from the Golconda mines in India, 
the gem is known for its exceptional size, 45.52 
carat, and a rare, deep blue colour. It was gifted 
to King Louis XIV, but has passed many hands 
until it was acquired by Pierre Cartier in 1910. 
The diamond, supposedly cursed, was a di�cult 
sale as stories of bad luck befalling its previous 
owners drove clients away. Cartier 
nally sold 
it to the McLeans for $180,000 (₹1.71 crore) in 
1912, with the gem set in a contemporary-style 
necklace to appeal to Evalyn Walsh McLean. 

In 1949, Harry Winston purchased McLean’s 
entire jewellery collection, including the 
Hope, to become the last private owner of the 
diamond. In his custody, it travelled the world, 
but was eventually donated to the Smithsonian 
Institution. In September 2009, Harry Winston 
Inc. set the Hope Diamond in a new necklace, 
‘Embracing Hope’ by Maurice Galli—a modern 
design consisting of three-dimensional ribbons 
with baguette-cut diamonds ‘embracing’ the 
iconic gem. The Hope remains on display in 
Washington, D.C.  

A photo of Buccellati’s 
first boutique; a sketch 
of the Lace bangle-
bracelet handcrafted 
in 1966; the original 
flexible bracelet in silver 
and yellow gold with 
diamonds, handcrafted 
by Mario Buccellati in 
the 1920s; the legendary 
Lace bangle-bracelet 
designed by Gianmaria 
Buccellati in 1966

The historic Hope 
Diamond, currently in 
the collection of the 
Smithsonian Museum; 
Socialite Evalyn Walsh 
McLean around 1914, 
a couple of years after 
acquiring the Hope; 
McLean in the mid-
1940s, wearing the Hope
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BOUCHERON ‘PLUME DE PAON’ 
NECKLACE, 1883
Revolutionary design de�nes this Boucheron 
signature and encapsulates the maison’s 
excellent savoir-faire. A simple diamond-
encrusted choker wraps around the neck while 
the lavish peacock feather, set with diamonds 
and an emerald in the centre, hangs elegantly 
in this asymmetrical necklace. Truly innovative 
for its time, the Point d’Interrogation, or 
Question Mark, necklace employed a leaf-spring 
mechanism that allowed the wearer to put it 
on with no assistance in an age when women’s 
fashion was notoriously complicated. The 
interlocking components ensured �exibility and 
movement while remaining invisible.

The Point d’Interrogation motif can be 
found in the maison’s archives as far back as 
1879, when founder Frédéric Boucheron �rst 
sketched the piece. In 1883, he designed the �rst 
Plume de Paon necklace in collaboration with 
head designer, Paul Legrand. Only two peacock-
feather necklaces were created that year and the 
one featured here eventually won the Grand Prix 
at the 1889 Exposition Universelle in Paris. 

Over 140 years, Boucheron has continued 
to reinvent the recognisable style with 
contemporary versions of the historical classic. 

VAN CLEEF & ARPELS ‘ALHAMBRA’ 
LONG NECKLACE, 1968
The eternal symbol of good luck, Van Cleef & 
Arpels’ Alhambra motif was o�cially introduced 
in the 1960s. However, the four-leaf clover 
emblem has appeared in the maison’s archives as 
far back as the 1920s. The Alhambra also draws 
inspiration from Moorish quatrefoils, a design 
element found in architecture. Initially launched 
as the Alhambra long necklace, the design 
features a string of 20 clover-shaped motifs set 
in beaded gold borders. The enduring appeal 
lies in its modular and diverse nature. Over the 
decades, the motif has been reinterpreted using 
lapis lazuli, onyx, coral, mother-of-pearl, and 
diamonds, set in gold, silver, and platinum. This 
constant reinvention has ensured the design 
remains a timeless classic. Icons of style in the 
60s and 70s such as Grace Kelly and Françoise 
Hardy were often seen wearing the Alhambra.

The collection continues to shine in the 
secondary market, with one vintage coral long 
necklace commanding ₹31.4 lakh ($33,052) at 
a 2025 auction. Giftex.in’s 2025 jewellery 
auction o£ered many charming pieces by Van 
Cleef & Arpels, with one 18k gold and mother-of-
pearl Alhambra bracelet commanding ₹5.2 lakh 
($5,473)—far exceeding its higher estimate.

The Question Mark 
Plume de Paon necklace 
from 1883, which has 
seen many iterations; the 
founder of the house of 
Boucheron, Frédéric; a 
sketch of another Point 
d’Interrogation necklace

A sketch of the Alhambra 
four-leaf clover design; 
Hollywood icon and 
Princess of Monaco 
Grace Kelly wearing 
the Alhambra necklace; 
an early Alhambra 
long necklace; another 
version in 18k yellow 
gold and blue agate
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F or a long time, renowned artists have collaborated 
with prestigious watchmakers, blending haute 
horlogerie with vibrant art, transforming timepieces 

into wearable masterpieces. From colourful graffiti-
inspired dials to minimalist design, here are six standout 
luxury watches that showcase the confluence of art  
and timekeeping. 

ART MEETS TIME
Explore the artistic side of Explore the artistic side of 
luxury watchmakingluxury watchmaking

01. JAEGER-LECOULTRE 
REVERSO TRIBUTE 
ENAMEL XU BEIHONG 
TWO HORSES 
Featuring a hand-painted 
miniature of Beihong’s 
legendary horses on its 18k 
white gold caseback, the 
Reverso Tribute is powered 
by the ultra-slim, in-house 
Calibre 822 and a guilloché 
enamelled dial.

02. RICHARD MILLE 
TOURBILLON CYRIL 
KONGO 
This 30-piece limited 
edition collaboration with 
street artist Cyril Kongo 
features a vivid, expressive 
dial that captures Kongo’s 
graffiti-inspired art, paired 
with exceptional tourbillon 
mechanics, and a Calibre 
RM68-01 movement.

03. IKEPOD x JEFF KOONS 
Introduced in 2009, this 
Ikepod watch with the 
“Canonballs” dial was 
inspired by American artist 
Jeff Koons, who, in turn, 
was inspired by Marvel IM
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comic character The Hulk’s 
molecular form. Featuring 
an automatic ETA 2892 
movement, the platinum 
version of this watch was 
produced in 10 limited 
edition units.

04. ZENITH DEFY 21 
FELIPE PANTONE 
Pantone’s vibrant, kinetic 
artwork meets Zenith’s  
Defy 21 chronograph, 
creating a colourful 
timepiece that fuses 
futuristic watchmaking 
with modern art. This 
watch is powered by the El 
Primero 9004 automatic 
movement and is limited to 
100 pieces.

05. AUDEMARS 
PIGUET ROYAL OAK 
CONCEPT TOURBILLON 
COMPANION x KAWS 
This timepiece brings 
playful, urban aesthetics  
to haute horology with  
a micro-blasted and satin 
finished ‘Companion’ 
miniature on the dial, and  
AP’s Calibre 2979.

   151   151April-June 2026 Luxury Intelligence

07 08

09

10
08. VACHERON 
CONSTANTIN x THE MET 
The luxury watch 
brand, in 2019, began 
creating a series of 
commissioned timepieces 
in partnership with 
The Met, incorporating 
artwork from the museum’s 
catalogue. The bespoke 
watches are powered by 
three specialised calibres: 
1731, 2755 TMR, and 2460 
automatic movement. The 
featured watch showcases 
Monet’s famed painting, 
Bridge over a Pond of Water 
Lilies, on the dial.

09. DEGUIRET x KRISHEN 
KHANNA 
Deguiret created a 
series of 10 timepieces 
in collaboration with 
celebrated artist Krishen 
Khanna, featuring his 
renowned Bandwalla 
artworks on an intricate 
enamel cloisonné dial. The 
watches are powered by a 
Peseux mechanical hand-
wound movement.

10. HUBLOT CLASSIC 
FUSION TAKASHI 
MURAKAMI SAPPHIRE 
RAINBOW 
Featuring Murakami’s 
signature Rainbow Flower, 
this version of Hublot’s 
Classic Fusion model 
is powered by Calibre 
HUB1214. The gemstone-
studded dial displays  
a mischievous smile on  
a three-dimensional face, 
surrounded by 12 vibrantly 
coloured petals.  

06. FRANCK MULLER 
DOUBLE MYSTERY 
TOURBILLON x HOM 
NGUYEN 
This timepiece features a 
unique, innovative design 
by French painter Hom 
Nguyen, who drew the face 
of a child looking up to 
the sky—a look filled with 
emotion and hope—directly 
on the matte black dial.

07. BVLGARI OCTO 
FINISSIMO x MATTAR 
BIN LAHEJ 
This collaboration 
features a sandblasted 
titanium case, dial, 
hands, and bracelet with 
laser-engraved Arabic 
calligraphy, blending 
Mattar Bin Lahej’s artistic 
vision with Bulgari’s BVL 
138 Calibre, limited to  
70 pieces.
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OLD EUROPEAN-CUT DIAMOND & RUBY RING
Gross Weight: 7.490 g | Diamonds: 5.34 cts/1 pc 
Rubies: 3.00 cts/20 pcs
An exquisite Art Deco platinum ring, featuring an old 
European-cut diamond at its centre. This collectible 
piece is beautifully framed by vibrant calibre-cut rubies 
and smaller accent diamonds.

Sold in 2021 by AstaGuru for ₹38,82,285 ($40,866)

TWO-STRAND EMERALD NECKLACE
Gross Weight: 117.25 g | Emeralds: 538 cts/42 pcs
This elegant two-strand necklace features 42 old-mine emeralds 
totalling approximately 538 carats. The stones are expertly strung 
and connected by a refined gold trace chain that gives it an antique 
and luxurious quality.

Sold in 2017 by AstaGuru for ₹1,64,22,000 ($172,863)

OLD EUROPEAN-CUT DIAMOND & RUBY RING
Gross Weight: 7.490 g | Diamonds: 5.34 cts/1 pc 
Rubies: 3.00 cts/20 pcs
An exquisite Art Deco platinum ring, featuring an old 
European-cut diamond at its centre. This collectible 
piece is beautifully framed by vibrant calibre-cut rubies 
and smaller accent diamonds.

Sold in 2021 by AstaGuru for ₹38,82,285 ($40,866)

TWO-STRAND EMERALD NECKLACE
Gross Weight: 117.25 g | Emeralds: 538 cts/42 pcs

July-September 2026

ART DECO BAJUBANDS
Gross weight: 281.230 g | Diamonds: 115.00 cts/2,084 pcs
Rubies: 160.00 cts/1,608 pcs
This impressive pair of bajubands features old-cut diamonds and 
fine calibre-cut Burmese rubies in an Art Deco chevron design. These 
pieces adapt the traditional Indian bajuband form into the Art Deco 
style, moving away from classic jadau techniques.

Sold in 2022 by AstaGuru for ₹1,33,35,023 ($140,368)

17,747
Estimated lots o�ered for auction in FY 25-26

by leading auction companies

Sources: Auction reports/The Arts Trust

For The Record
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ART DECO PLATINUM JEWELLERY SUITE
Gross Weight: 240.930 g | Burmese Rubies: 135.00 cts/
11 pcs | Diamonds: 145.00 cts/858 pcs 
This platinum-mounted suite combines the soft curves 
of Burmese ruby cabochons with the brilliance of old 
European and baguette-cut diamonds. Comprising a 
necklace, bracelet, ear clips, and matching ring, it is 
a prime example of haute joaillerie.

Sold in 2024 by AstaGuru for ₹1,86,91,200 ($196,749)

For The Record

ART DECO PLATINUM JEWELLERY SUITE
Gross Weight: 240.930 g | Burmese Rubies: 135.00 cts/
11 pcs | Diamonds: 145.00 cts/858 pcs 
This platinum-mounted suite combines the soft curves FOUR-ROW BASRA PEARL NECKLACE

Gross Weight: 385.040 g | Pearls: 392.38 cts/500 chau/367 pcs 
Diamonds: 3.50 cts/10 pcs | Emeralds: 2.37 cts
Featuring 367 finely graduated Basra pearls, this necklace is secured 
by a gold clasp, set with old-cut diamonds and an emerald.

Sold in 2021 by AstaGuru for ₹1,26,18,375 ($132,825)

FANCY YELLOW DIAMOND RING
Gross Weight: 7.630 g | Fancy Yellow Diamond: 6.13 cts/1 pc
Half-moon Diamonds: 1.05 cts/2 pcs 
A striking six-carat fancy yellow diamond sits at the heart of this 
ring, beautifully flanked by two half-moon diamonds. It’s the perfect 
example of masterfully crafted, coloured diamond jewellery.

Sold in 2021 by AstaGuru for ₹42,69,375 ($44,940)

Collectibles
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Wearable Legacy
There’s something alluring about the Bvlgari Serpenti 
bracelet or the minimalist Cartier Love ring. They’re not 
just jewels, but pieces of legacy that never go out of style,
as highlighted by these lots sold in Giftex.in auctions

H igh fashion maisons like 
Cartier, Bvlgari, Boucheron, 
and Ti�any & Co. have long 
upheld a legacy of luxurious 

jewellery, designed by legends and 
crafted by master artisans. Collections 
such as Van Cleef & Arpels’ Alhambra 
and Chanel’s Coco Crush have stood 
the test of time and trends—these 
creations have remained as classic as 
when they �rst debuted.

Today, as the market for 
high jewellery continues to rise, 
particularly across North America and 
Asia, signature pieces are also seeing 
substantial demand at auction. For 
collectors, �ne jewellery is also an 
investment. The visibility of branded 
luxury pieces on red carpets and social 
media has intensi�ed this fascination.
According to ‘The State of Fashion 

Jewellery advertising has relied on showcasing 
the design sensibility of the maison, while also 
breaking free of stereotypical messaging. Cartier’s 
Love bracelet chose a simple, direct approach, 
while Bvlgari showcased the piece’s adaptability.

Report 2026’ by McKinsey & Co., 
jewellery is projected to record an 
annual unit growth of 4.1 per cent 
between 2025 and 2028—42 per cent 
of women and 35 per cent of men have 
reported buying more jewellery for 
themselves compared to two or three 
years ago. In 2024, branded jewellery 
accounted for 25 per cent of the 
market share. Its compound annual 
growth rate of 8.3 per cent between 
2021 and 2024 signi�cantly outpaced 
unbranded jewellery, which grew at 
4.3 per cent.

In 2025, 61 per cent of consumers 
believed that the brand mattered 
most where jewellery is concerned, 
increasing to 82 per cent in China. 
The Asia-Paci�c region will continue 
to drive the global jewellery market 
growth through 2028, powered 
primarily by China and India, which 
account for more than half of the 
world’s jewellery consumption.

At auction, branded jewellery has 
performed well, achieving a sell-
through rate of almost 97.4 per cent. 
Pre-loved branded �ne jewellery is 
clearly seen as more than just style.

The Luxury League 
Turnover of leading luxury groups
with jewellery businesses in 2025

GROUP

Richemont

Swatch 
Group

LVMH

Kering

Buccellati, Cartier, 
Van Cleef & Arpels, 
Vhernier

Piaget and Harry 
Winston (turnover 
includes watch 
brands such as 
IWC, Panerai, 
and Vacheron 
Constantin)

Bvlgari, Chaumet, 
Fred, Repossi, and 
Tiffany & Co.

Boucheron, DoDo, 
Pomellato, and 
Qeelin (turnover 
includes fashion 
brands Balenciaga, 
McQueen, and 
Brioni)

17.56

7.35

12.02

3.31

JEWELLERY BRANDS TURNOVER 
(IN $ BN)

Sources: Market reports/Fortune Business Insights/ 
Company filings/Annual reports

How They Buy 
Share of the global jewellery market
based on gender

Women

63.73%
Men

36.27%
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1. Ruby and Diamond Ring by BVLGARI
Sold in 2025 by Giftex.in for ₹4,26,938 
($4,494)
Crafted in 18k yellow gold, this dome-
shaped ring has a striking 1.10 carat oval 
ruby in the centre, flanked by two round 
brilliant-cut diamonds. A simple, sleek, 
and captivating design. 

2. Swivel Gold Ring by WELLENDORFF
Sold in 2025 by Giftex.in for ₹2,19,649 
($2,312)
This deep red Hibiscus ring is crafted 
in 18k yellow gold, and is distinguished 
by the house’s iconic spinning band. 
Stamped with a guardian angel motif.

3. Serpenti 
Bracelet by 
BVLGARI
Sold in 2025 
by Giftex.in 
for ₹17,42,646 
($18,343)
Introduced in 

1948, Bvlgari’s Serpenti collection is 
iconic. This 18k gold bracelet, featuring 
gold links separated by pavé-set 
diamond accents, has a sinuous charm.

4. Coco Crush Bracelet by CHANEL
Sold in 2025 by Giftex.in for ₹3,41,962 
($3,599)
Inspired by the quilted motif, which has 
been the brand’s emblem since 1955, 
the bracelet in 18k yellow gold has an 
elegant, minimal design.

5. Gold Link Bracelet by LOHRI
Sold in 2025 by Giftex.in for ₹2,39,085 
($2,516)
Crafted in 18k yellow gold, this bracelet 
features interlocking links of varied 
sizes, secured by an elegant bar-and-
circle toggle closure.

6. Gold Bracelet by BOUCHERON
Sold in 2025 by Giftex.in for ₹3,66,076 
($3,853)
This classic bracelet in 18k gold 
has a symmetrical ribbed design, 
complemented by a hinge closure. 
Despite being minimalist, it is prized for 
its avant-garde look.

7. Love Bracelet by CARTIER
Sold in 2025 by Giftex.in for ₹9,79,396 
($10,309)
Created in 1969 by Italian jewellery 
designer Aldo Cipullo, this collection 
symbolises free-spirited love and 
Cipullo’s fascination with hardware. 
This 18k gold and diamond bracelet 
showcases the screw motifs that 
make this collection iconic and high in 
demand at auction.

8. Bee De Chaumet Bracelet
by CHAUMET
Sold in 2025 by Giftex.in for ₹1,76,332 
($1,856)
This subtle bracelet in 18k white 
gold features a sculptural pattern of 
interlocking hexagonal cells that form 
a striking honeycomb motif. Bold yet 
elegant, the fluid design has become a 
hallmark of the maison. It normally sees 
a 100 per cent sell-through at auction.

Vanguard
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From gemmological know-how to a successful brand,
FARAH KHAN helps us decode the business and cultural value of jewellery

WORDS NIKITA NAIR

F
or jewellery maven Farah Khan, 
nature, architecture, and love 
serve as eternal muses, forming 
the core of her design sensibility. 
Be it high jewellery collections or 
her prêt line, every piece stands 
as an ode to the places, people, 
and experiences that have shaped 

her life. Now considered one of India’s foremost 
jewellery designers, Khan started her journey 
by studying gemstones at the Gemological 
Institute of America (GIA), Santa Monica—an 
experience that taught her every stone has 
its own personality, strengths, and limits. 
She topped her gemmology class, spent years 
apprenticing and crafting bespoke pieces, and 
o�cially launched her �ne jewellery brand, 
Farah Khan Fine Jewellery, in 2004.

“Inspiration is rarely a sudden moment,” 
Khan says, when asked about what inspires 

Making The Cut

her, adding, “It’s usually something that stays 
with me—a �ower I notice while travelling, the 
symmetry of a Mughal archway, the movement 
of water, or even the way light falls on an 
old building. I collect these moments almost 
subconsciously.” For her, creating a piece of 
jewellery usually starts with observation and 
emotion rather than sketching. She explains, 
“I ask myself what it is about that image or 
experience that moved me. Was it the softness, 
the strength, the rhythm, the colour? Once 
I identify that feeling, I start translating it 
into form.”

Khan understands that while jewellery needs 
to be beautiful, it must also be wearable. The 
challenge is to translate an object of inspiration 
into a thoughtfully crafted piece that can be 
worn frequently, rather than being stored away. 
So, sometimes a petal may become a diamond 
setting, or the �uidity of water may turn into an 

July-September 2026

WORDS NIKITA NAIR

Vanguard
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E N G A G I N G  C L I E N T  M E S S A G E S

The Luxury Intelligence TM Magazine



To ensure that LuxeTrope engages with luxury 
consumers, we have developed partnerships 
with the best magazine distributor in India. In 
addition to our limited circulation to India’s 
most sophisticated readers, LuxeTrope will be 
available at airports and select bookstores. Our 
network already boasts of a robust database of 
highly aspirational and discerning consumers, 
and we aim to promote LuxeTrope to a wide 
and elite group of leaders. Our digital magazine 

is available for global readers on Magzter.com, 
the world’s top digital newsstand. LuxeTrope 
also reaches AstaGuru entities in the UK 
(London), the UAE (Dubai and Abu Dhabi) 
and Singapore. LuxeTrope is also available at 
Casa Magazines in New York City, USA, and 
will also be available shortly in Hong Kong. 
By tapping these mature luxury markets, our 
voice will resonate with a premium, exclusive 
NRI and expat audience.
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